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PAC PIEM THIET KE PO HOA BAO Bi GAO
GIAI POAN 2013 - 2023 & VIET NAM

Nguyén Cim Ly

Tém tat: Thiét ké db hoa bao bi nganh thuc phdm néi chung va nhém bao bi gao néi riéng dang tré&
thanh méi quan tdm hang dau cua cac doanh nghiép tai Viét Nam trong xu thé tiéu ding toan céu doi héi
nhing sén phdm cé tinh canh tranh cao c vé chat luong Ian yéu té thdm my.

S phét trién va héi nhap quéc té cda Viét Nam d4 tao dong luc thuc day phaét trién thiét ké dé hoa bao
bl gao gilp gia téng gia tri thdm my ctda bao bi, déng thoi truyén tai nhan dién thuong hiéu déc biét trong
diéu kién héi nhap kinh té quéc té. Cac biéu hién cua thiét ké dé hoa bao bi gao khéng ch/ don thuén la
ddu hiéu nhan biét va phan biét sén phdm, ma cao hon con gitp ndng cao nhén thic thdm my cda nguoi
tiéu dung, ciing nhw khang dinh d4u &n cua hinh nh thurong hiéu trong tam tri khach hang.

Nghién ctru chi ra nhing biéu hién cda thiét ké dé hoa bao bi gao & Viét Nam giai doan 2013-2023,
thdng qua nhiing déc diém vé mau sac, hinh anh, kiéu chi¥ hay bé cuc trén bao bi gao dua trén nhing vi
du thuc té duroc phan tich ttr cac thuong hiéu gao & Viét Nam, déng théi la minh ching cho su phat trién
da dang vé mat hinh thic trong thiét ké bao bi.

Tir khoa: Thiét ké db hoa bao bi gao, mau séc trong thiét ké bao bi gao, hinh 4nh trong thiét ké bao bi
gao, chi¥ va bé cuc trong thiét ké bao bi gao.

Nguyén Cam Ly: Features of graphic design of rice packaging in the period of 2013-
2023 in Viet Nam

Graphic design of packaging for the food industry in general and the rice packaging group in particular
is becoming the top concern of Viethamese businesses when the global consumption trend that requires
highly competitive products both in terms of quality and aesthetics.

The development and international integration of Viet Nam as a driving force promotes the
development of graphic design of rice packaging that helps increase the aesthetic value of the packaging.
It also conveys a special brand identity in the context of the environment international economic
integration. The expression of graphic design of rice packaging is not only a sign of recognition and
product differentiation but also helps to enhance the aesthetic perception of consumers, as well as affirm
the imprint of the brand in the mind of customers.

The study shows the manifestations of graphic design of rice packaging in Vietnam in the period 2013-
2023, through the characteristics of color, image, typeface or layout on rice packaging based on examples.
The rice brands in Vietham were analyzed and at the same time are proofs for diverse development in
terms of form of the packaging design.
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